PARTNERSHIP RESOURCES FOR YOUR PARTICIPATION
Find at www.jerusalemthemovie.com
• Outreach document in PDF format

• Photos

• Film FAQs

• Trailer

• List of possible theaters in local areas

• Postcards

• Short and long blurbs about film

• Posters

• Posts for Facebook and Twitter

• Educational materials related to the film

• HTML email template

WHAT CAN WE DO FOR YOUR ORGANIZATION?
As a JERUSALEM Partner, your organization is important to us. We want to help you get the most
from the JERUSALEM experience. Here are the ways we’d like to thank you for your help. We are
open to your suggestions and ideas as well.
• Recognition on a Partners page on the film’s website, with your logo and a link to
your organization
• Information table at selected screenings, plus ability to hand out materials
• Call-outs at specific screenings
• Opportunity to speak at a screening event if appropriate

HELP US SPREAD THE WORD ABOUT JERUSALEM!
National Geographic is proud to present JERUSALEM, a large format 3D/2D
film made for IMAX®, giant screen, and digital cinemas that immerses
audiences in this ancient city and the Holy Land as never before.
Using the world’s most advanced film technology, JERUSALEM plunges
audiences into the ancient alleys and vibrant neighborhoods of Jerusalem’s
Old City and soars with the first-ever large format aerial views of iconic

• Free tickets to screenings

sites cherished by billions of people: the Western Wall, the Dome of the

• Access to comprehensive education materials

Rock, the Church of the Holy Sepulchre, the Jordan River, the Sea of Galilee,

WHERE DO YOU START?
Just let National Geographic know you are interested in being a JERUSALEM Partner, and we
will provide assistance and resources to you and your organization.
www.jerusalemthemovie.com. Email us at jerusalem@ngs.org.

CONTACT INFORMATION:
• Nikki Lowry, 202-828-8051, nlowry@ngs.org
• OR email jerusalem@ngs.org
Email address: jerusalem@ngs.org
Website: www.jerusalemthemovie.com
Facebook: facebook.com/jerusalemthemovie
Twitter: @jerusalem_movie
Hashtag: #jerusalemfilm

and the mountain fortress of Masada.
Destroyed and rebuilt repeatedly over 5,000 years, Jerusalem’s enduring
appeal remains a mystery. How did it become so important to so many
people? What made it the most fought over piece of land in history? Why
does it still matter?
The filmmakers of JERUSALEM seek to increase public understanding
of this incredible city, as well as foster dialogue and respect between
Jews, Christians, and Muslims. To achieve this goal, we need the help of a
network of partners to tell the world about the film.

HOW CAN YOU BE OUR PARTNER ON THIS LANDMARK FILM PROJECT?
You can help spread the word about JERUSALEM! Because the film was shot using state-of-the-art
3D and 2D large format technology, JERUSALEM will be released exclusively for IMAX®, giant screen,
and digital cinemas located in museums, science centers, and other prominent cultural institutions
worldwide starting in September 2013. We want you to use this film for your own benefit, as both a
vehicle for starting a dialogue or convening a group, as well as a possible educational opportunity.

Specific ways to help:

If there are any screenings and events National Geographic is organizing
for JERUSALEM in your city, we will work with our partners like you to
coordinate and expand the event’s impact.

Fund and/or facilitate special outreach for the film
• Student screenings (fund tickets and/or field trip costs)

Promote the film to your constituents, locally and nationally

• Special group screenings (church/synagogue/mosque groups, disabled, senior citizens,
Wounded Warriors, underserved student populations, specific ethnic groups, etc.)
Discounts are available for group bookings

• Send emails to your stakeholders, both directly and via listservs. The Toolkit has an html
template for this use.

• Help distribute JERUSALEM educational materials to schools, organizations, and
religious institutions

• Post information and new stories about the film on your website, linking to jerusalemthemovie.com.
We can send you fascinating stories and information including views behind the scenes.
• Promote the film on social media tagging and linking to the film’s website. See attached list of
possible tweets and posts or just retweet/tag our messaging on these platforms.
• Organize groups of your stakeholders to go see the film in your city. Group discounts are
available at every venue.
• Create opportunities for programs, discussion and comment immediately after or in conjunction
with seeing the film, either online or at a related event.
• Share your email database with us, if you are willing and able, for a geo-targeted, one-time-use
e-mail that you approve and we launch.
• Disseminate posters and postcards in your city when the film shows there.

Host a special screening event in a city where film is playing.
Participation may include all or some of the following:
• Fund some or all costs associated with a special event, scope TBD
• Provide a speaker(s) who matters to your constituents for your event
• Promote the event and the film to constituents
• Provide volunteers for an event

YOU CAN ALSO HELP BRING JERUSALEM TO
YOUR LOCAL MUSEUM THEATER!
If JERUSALEM is not yet scheduled in your city and there
is a museum, science center, or other venue nearby that
has a giant, digital, or IMAX screen, we encourage you to
approach the theater venue’s management and ask about
the possibility of bringing JERUSALEM to that venue. The
THEATERS FOR JERUSALEM document in the Toolkit lists
possible venues in your area.
• If the theater representative is interested in booking the
film, instruct them to contact Antonietta Monteleone at
212-224-8468.
• If they say they are not interested, ask them why. It may
simply be a format issue. However, if there are questions
about scheduling, let theater managers know the film
can be booked many months in advance and will be
playing throughout 2014 and beyond. Please give them the
National Geographic booking contact information above.

